
Why does public art matter?

Data strongly demonstrates that

communities with an active and vibrant

cultural scene appeal strongly to individuals

and businesses. As a result, public art

positively increases the amount of foot

traffic for surrounding local businesses. It

encourages participants to spend more time

in a space and deeply interact with their

surroundings. Most importantly, public art

adds meaning to our city and a unique

identity for our community .

Glendale's storefront art program is a

continuous year-round program in

partnership with property owners, realtors,

retailers, brokers, and developers in Glendale.  

The goal of this program is to create

professional quality art installations

celebrating the surrounding community to be

viewed by pedestrians, pique their interest,

and increase overall foot traffic. 

About the Glendale Storefront Program

Visit www.glendaleartsandculture.org/storefront-art-program

or contact artsandculture@glendaleca.gov

for more information

https://www.glendaleartsandculture.org/storefront-art-program


Carry general liability insurance. 

Provide a clean space with a functioning restroom and utilities for

artists to install their work. 

Provide clear guidelines on what an artist can and cannot display. 

Provide access for the artist to install and de-install their work,

and for them to manage any upkeep. 

Provide unobstructed viewing from outside of your business.

Provide electricity for the installation to be viewed both day    

 and night.

Allow the artist to apply removable vinyl signage on the window

describing the artist and their project. 

Why participate?

Research shows that vacancy in storefronts causes additional

vacancy, because people are more likely to avoid the remaining

occupied spaces. 

You increase visibility and foot traffic around your property by

having your storefront exhibit beautiful artwork. As a result, you

increase the likelihood of a vacant space being rented out. 

This will greatly aid your business in rebounding from negative

economic effects caused by the pandemic. 

Demonstrate your contribution to the Glendale’s cultural identity

by partnering with the Arts & Culture Commission! 

 Publicity

Social media posts about your business  

Mention of your participation on Glendale's Arts & Culture

Commission website with a link to your website.

Inclusion on printed promotional material and press releases,

including newsletters and email blasts.

Verbal acknowledgment at Opening & Closing Receptions.

Branding on promotional materials that will be handed out during

the receptions.

Expectations

 Compensation
A stipend of $500 which can be used for cleaning the space and

paying for utilities such as electricity.


